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FONTS
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conservative, reliable, 
predictable, safe, established, 
timeless, classic, traditional

serif 
Aa Bb Cc Dd Ee Ff Gg
Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz

HELLO
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modern, contemporary, 
minimalist, friendly, accessible, 
affordable, young, fresh

sans serif Aa Bb Cc Dd Ee Ff Gg
Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz

HELLO
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Hel lo��� ��

HELLOHELLO

HELLOHello

HELLOHELLO

the thickness of the 
letter strokes

weight
stroke
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feminine, airy, helps create 
movement, feels more personal

brush / script
Aa B b Cc Dd Ee Ff Gg Hh Ii Jj K k L l Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Hello Brand Fam

Hello Brand Fam
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only used at large sizes with 
minimal words (3-5ish) for 
catching attention

or display
headline hello

HELLO

hello

HELLO
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam. Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat 

hello

he l l o kat mai

H E L L O

these things
try not to do
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Hello
Brandieshow to

choose fonts
1. Headline or Display Font

2. Accent Font

3. Body Copy Font

4. Optional Sub-Head Font

SUBHEADLINE EXAMPLE WOULD GO HERE

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat.

Love, Kat
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• narrow down colors, the fewer the better (3-5)

• pick unique pairings if possible

• OR, a nice palette + one color of pop

• INSIDER TIP: neon

suggestions...
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next, find hex codes
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